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CCM sees its turnover soar 
A relative newcomer in the cleaning products market, CCM reports that its sales 
rripled in 2009. The German company is also buJ/ish for 2010 regarding its TÜV 
certified products, explains Managing Director Bernd Zimmermann, 
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Vi,i"". & rrendo: When do )'ou .ee Ihe dem.nd lor 
duning I'roducl. "".kingl 

B~rnd Zimm~rm.nn: In oor opinion, th~ m .. k~t In< 
mu ltimedia elea ning products i. >lill ·open· •• under 10'» 
0/ prOSf"'(t"" pu!<:h.s.e" ' CCf'SS lhe m.r ket; Ind 10 , ... "'" 
110 p"'ak in lhe r>'''1 )"a" and eXP""C1 tI1'llh~ m.nel ... il l 
groll' by .ppro, i m~I~ly 10·15')1. P"" )".r, 
The H 1 NI ,iluarion haI undoubt~dly prompte<! con,um~" 
10 focu' on lhe lIftd 10( di,,;nieaioo proou<ls in O(der 10 
proted lhem",h,,,,. lheir I.mify and lhei, roI le.g"..., 
As 1Il! .110 s.ell Ihese kind! of products "" hl v., . Iready 
anllet!"'l"" dema nd . nd Mooghl oul. 'protfflion kit 10( 
lhe olfice' lI'ilh hand c~.n i ng gel and d;,,; nIKlion 'P"Y' 
10( wri~""" lIut d i. infOOion wi ll not reploce ci •• ning and 
10 lI'e Me ,ure lhal lhere will be 110 1.11 ir> demand 10( 
de.r>i ng products. 

Vi.ions & Trends: Where do you lee pol<ible e.p.n.ion 
fot Co.l1 

Be.nd Zimme.m. nn: CCM .... , only loonded in 2007 and 
s;r.ce lher>"''' h"" grown r.pidly. Today ~ sul'f)/y 'fO\Ind 
90 r,i,·.I" Label cuSU>mers in 0""' 25 coumri"'lI'Orldll'id<o 
. nd lI'e I ,e "" the ".y 1o e>lablishi ng liJe Agfarholo Brand 
10( de.n ing product' M lhe NO.1 option Ior alll"o/e«ional 
.nd dom<-.!k conwmers ..... , CCM i, JIOI only prod ucing 
multimedia cltione" 1.110 "'110 p,oducts. CI' cleane... 
aerosok & d.,inlffhon l"odUCb) " l! ha,'e unlimite<! 
p<Mibi lille,!O sm""OO e' I""'I 10 dou~ our lurno" .. , in 
2011), .. fte , .Iready tripling lurllO'o'.' in 2009. 
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3M mask sales boost profits 

3M i, doubling it< in'<'>Ime~t in plant< !O makI' 
re<P"atC>fy masks thal help P'Oloo aga inst I~ Hl N 1 
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!O Ih"d-quarter .. !es. 
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Visions Trends 
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